
10 million low-income Americans 
connected to Internet Essentials 
cumulatively since the launch of the 
program in 2011

Our Impact Over a Decade
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80% of Internet Essentials customers 
did not have broadband Internet prior 
to signing up for the program

devices subsidized or donated 
since 2011, including...

during the 
pandemic alone

41% of Internet Essentials customers 
say that without Internet Essentials 
they would only have an Internet 
connection over their mobile phone
and...

23% say they wouldn’t have 
Internet at all



Broadband Adoption

• 77% of all U.S. households have a home 
broadband subscription.

• A persistently high share – 27% – of low-
income households remain smartphone 
dependent.

• Some 12 million students in the U.S. still 
lack adequate Internet at home or a 
functioning device to facilitate distance 
learning. 

Sources: Pew Research Center April. 2021, Common Sense Media 
& BCG, June 2020, NTIA Digital Nation, June 2020.
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“Given the evidence of the importance of non-
cost factors responsible for the digital divide 
and the ACP taking affordability off the table 
as a cause, our focus needs to pivot away 
from affordability to studying other key 
underlying causes of the digital divide.”

Scott Wallsten, TPI, Feb. 2022

U.S. Adult Broadband Adoption by . . .



According to a 2021 U.S. Census Bureau and National 
Telecommunications and Information Administration Internet Use 
Survey, among the top reasons people do not subscribe to Internet 
at home are:

3

Percentage of unconnected households citing relevance as a barrier to 
adoption

Percentage of unconnected households citing cost as a barrier to 
adoption

Current Population Survey, Bureau of Labor Statistics. 2021.

We know barriers to adoption are real, yet hard to measure and unpack.

I N T E R N A L  O N L Y — N O T  F O R  D I S T R I B U T I O N



Key Barriers to Broadband Adoption (When Cost is Eliminated)


