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Overview of Last Mile Broadband in Massachusetts

• As of May 1, 2022, 40 of 53 
eligible Last Mile towns have 
networks that are fully 
operational.

• 10 towns have networks that are 
partially operational with 
additional customer connections 
in progress and serving some 
customers

• 3 towns have projects underway
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Pathways for Last Mile Broadband in Massachusetts
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Innovations in Broadband 



Initial COVID Response - Digital Equity Investments
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Pollard Memorial Library in New Braintree –
location of a Last Mile Town WiFi Hotspot.

• Mass Internet Connect: partnership with the 29 MassHire One-
Stop Career Centers to support needs of job seekers.

• WiFi Hotspots in Last Mile Towns: total of 26 towns participated, 
and program continues to support active spots in 11 towns.

• Digital Equity Partnerships with Essex County Community 
Foundation (ECCF), Metropolitan Area Planning Council (MAPC), 
Tech Goes Home (TGH), as well as wireless access projects in 
Fitchburg and Cape Cod



Mass Internet Connect Update

6



Current Digital Equity Projects
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Examples of Current Projects

Mesh WiFi Network in Salem
Goal: Free community WiFi for the Point neighborhood
Impact:  3,000 individuals 
• Local Partners 
• Community driven
• Cultural competency

Housing Authority Digital Access in Chelsea
• Housing Authority purchased 1 very high-speed internet 

connection
• WiFi hotspots or “access points” in common areas are linked to 

connection
• Residents can access free high-speed internet in their homes 

without a subscription

Chelsea Housing Authority Prattville Apartments



Media Clips
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Massachusetts Broadband Strategic Priorities

MA Broadband Strategic Plan compiles the 
infrastructure and digital equity investments and 
strategy, including Last Mile and Middle Mile, during 
the Baker-Polito Administration.

Broadband Strategy Pillars going forward:
• Extend and Improve Broadband Access and 

Infrastructure
• Adoption and Affordability
• Reaching Target Populations through Partnerships
• Digital Literacy


